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The Hilton brand is very prominent, especially in the hospitality industry, making it very common to be a hospitality solution in different parts of the world. A brand hierarchy defines the branding strategy that the firms or an organization. Hilton has successfully used the corporate brand because its name communicates everything you need to know about the firm. The brand name provides insights into the services and experiences that any potential customers desire from a hospitality company. Various recommendations can be made to make a brand hierarchy that meets the organization's specific needs. The recommendations range from improving the existing strategies and introducing new ones that meet the dynamic business environment's demands. 
The economy is going digital, and therefore Hilton should align its brand as per the needs in the digital platforms. The strategy to market its brand in social media and other modern forms of communication should be emphasized to ensure its online presence is felt by the larger population, which is found in the online market. This can be achieved by ensuring that its products and services represent the organization so that the corporate brand can get stronger every day and attract more investors and clients. The branding hierarchy should also accommodate collaboration between other brands, which can help the brand become more popular. 
This includes corporate social responsibilities, which positions the company as a responsible brand to social conditions in the community around. The brands should also ensure that their programs and activities are considered ethical regulations in the society where they operate. Ethics ensures there is respect for the culture and norms of the community. Customer satisfaction remains the best approach f creating a strong brand that resonates with their needs and preference. Therefore, Hilton should improve and adjust their services to ensure that they respond to the preference and market needs at a given time.
